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illumin combines a powerful demand side platform, clear insights and unmatched 
support to turn digital advertising into real impact. With demand and supply 
connected in one platform, marketers get more speed, more insight and more 
control. Our unified Canvas brings programmatic, email and social together across the 
funnel, giving teams one place to plan, build and measure what truly moves people. 
Headquartered in Toronto, Canada, illumin serves clients across North America, Latin 
America, and Europe.

Our global footprint

Technology and innovation

About illumin

Intelligent campaign design
At the core of illumin is the Canvas, an intu-
itive AI-powered interface where marketers 
can design, optimize and activate campaigns 
in one place. Real-time insights, automated 
optimization alerts and in-app measurement 
guide smarter, outcomes-focused decisions. 
Visual workflows and always-on incremental-
ity help teams understand what drives lift 
and improve performance with clarity.

Data and insight hub
A unified data environment built for 
intelligence and scale. illumin brings 
first-party data together with a robust set 
of third-party sources, and surfaces 
actionable insights and creative 
recommendations. Advanced analytics 
support an outcomes based approach to 
campaign performance.

Omnichannel activation
A flexible and centralized solution for 
managing media execution. illumin con-
nects activation to measurable business 
outcomes, delivering transparency and 
precision across programmatic, search and 
social. Integrated deal management, uni-
fied reporting and clear insight paths give 
marketers a complete view of performance 
and the control to act with confidence.

Reaching customers 
around the world

Offices and locations
•	 HQ: Toronto, Ontario
•	 New York, NY
•	 Los Angeles, CA

•	 Miami, FL
•	 Mexico City, Mexico
•	 Barcelona, Spain
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illumin integrates environmentally 
responsible practices across its 
operations, from reducing carbon 
emissions through automation and 
supply path optimization to advancing 
green media solutions and improving 
data center efficiency. As a leader in 
sustainable advertising innovation, illumin 
is helping shape a more responsible and 
low-impact digital ecosystem.

Sustainability

illumin’s AI-powered platform uses ad-
vanced analytics to identify and engage 
high-value audiences with accuracy and 
intent. By analyzing behaviors and real 
signals across channels, illumin helps 
marketers deliver more relevant experi-
ences, improve campaign performance 
and reduce media waste while support-
ing a lower-impact digital footprint.

Artificial intelligence
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Capital structure Investment highlights: Q2 2026

Q2 2026 highlights Investor breakdown

Retail
(64.8%)

Insiders
(35.2%)

Institutional
(1%)

Transfer agent
Lori Winchester
416-607-7898
lori.winchester@tmx.com 

Investor relations
Michael Amaro
416-218-9888 (x5414)
investors@illumin.com

Our board
Sheldon Pollack (CHAIR)
Tal Hayek (CO-FOUNDER)
Paul Khawaja
David Andrews
Bruce Barker

Our leadership

Tal Hayek 
CHIEF EXECUTIVE OFFICER

Michael Amaro 
INTERIM CHIEF FINANCIAL 
OFFICER

Rachel Kapcan 
CO-FOUNDER, CHIEF 
PRODUCT OFFICER

Oren Hisherik 
CHIEF INFORMATION 
TECHNOLOGY OFFICER

Joe Ontman 
CO-FOUNDER, CHIEF 
BUSINESS DEVELOPMENT 
OFFICER

Dr. Nathan Mekuz 
CO-FOUNDER, VP OF AI 

Bridget Westerholz 
CHIEF MARKETING OFFICER

Josep Tribo 
SVP, LATAM & EUROPE

Headquarters
70 University Ave. 
Suite 1200
Toronto, ON 
M5J 2M4
416-218-9888

Analyst coverage

Firm Analyst Email

Canaccord Genuity Inc. Aravinda Galappatthige aravinda.galappatthige@canaccord.com

Paradigm Capital Daniel Rosenberg drosenberg@paradigmcap.com

RBC Dominion Securities Inc. Drew McReynolds drew.mcreynolds@rbccm.com

TD Securities Inc. Vince Valentini vince.valentini@tdsecurities.com

Ventum Financial Corp. Rob Goff robert.goff@ventumfinancial.com

•	 Revenue increased 52% year-over-year driven by 
double-digit growth in all service lines

•	 Quarterly revenue reached $50.2M, setting a record 
revenue of any quarter

•	 Exchange service revenue increased by 108% from the 
prior year to $27.1M due to continued strong demand 
from customers

•	 Self and managed service revenue were $10.8M and 
$12.3M, up 18% and 13% respectively, compared with 
the year ago period

•	 $2.0M Adjusted EBITDA, up $3.0M from the prior 
year from higher revenue, partly offset by lower gross 
margin and higher variable costs

•	 Retuned to positive net income for the first time since 
Q4 2024

•	 Partnerships with Cint Group and Audience Acuity 
to integrate new features for advertisers into 
the platform

•	 Commenced a normal course issuer bid (“NCIB”) to 
purchase for cancellation up to $3.9M shares on 
December 31, 2025

•	 Maintained a clean balance sheet and no debt

shares outstanding
(basic)

52.5M

cash and cash 
equivalents

$33.7M

revenue 
growth YoY

exchange service 
revenue growth YoY

Q2 revenue 
reached

adjusted 
EBITDA

52%

108% $50.2M

$2.0M

shares outstanding
(fully diluted)

55.4M

insider 
ownership

35.2%

market 
capitalization

$36.2M


